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New Sold Space Programs:

Beer Impulse Displays
The Beer, Cider & RTD Impulse program is aimed at encouraging customers to build their basket at the last touchpoint
in their customer journey in-stores. Refer to the Beer Impulse Displays section of this guide for details.

Participating Stores

1,5,6,10,15,17,18,22,23,25, 31, 35,38,40, 41, 44,49, 50,51, 55,58, 62,64, 65,68, 74,82, 83, 84, 85,93,97, 98,
106, 115,130, 139, 144, 145,148,149, 150, 156, 163, 164, 168,179, 187,191, 195, 196, 198, 200, 201, 207, 208,
209,210,211,214,217,221,226,227,228,229,233,234,237,242,243,244,246, 248, 249, 250, 252, 253, 260,
263,269, 270,278,279, 287,288,295, 297,298, 300,310, 311, 325, 326, 329, 340, 343, 344, 346, 351, 359, 360,
362,367,370,371,373,378, 383, 384, 385, 386, 387, 390, 391, 393, 394, 397, 398, 400, 401, 402, 404, 407, 408,
411,412,416,417,425,427,431,434,436,443,444,445,452,453, 456, 459, 465, 470, 481, 485, 486, 489, 490,
491, 495,497,499, 500, 501, 505, 509,511, 522,523,534, 536, 537,542, 544, 545,546,549, 551, 554, 555, 556,
564,566, 568, 569, 573,575,579, 580, 585, 587,590, 593, 601, 602, 605, 609,614,616,617,618,619, 623, 624,
627,630,631,632,633,634,635,638, 640,641, 644,649,653, 654,655, 657,658, 660,661, 665,667,670,671,
672,674,679, 680,684,691, 694,695,699, 702, 703, 706, 741,743, 751,753,756, 771,776

FEM1,2&3

Effective P1, there will be a new Sold Space program located on the front end merchandisers in select stores. The
program will feature two products that are to be merchandised on the top shelf of each display. Refer to the Front End
Merchandiser section of this guide for details.

Participating Stores:

Front End Merchandiser: Spirits (FEM1)

1,6,10,17, 23, 25, 31, 35, 41, 51, 55, 65, 74, 82, 106, 115, 130, 145, 148, 149, 150, 156, 164, 195, 198, 200, 207,
209,211,217,221,226, 227,228,233, 243, 248, 250, 252,253, 263, 278,279, 288, 295,298, 300, 310, 325, 326,
344,346,351, 359, 362,373, 378, 383,384, 386, 391,397,404,411,427,436, 443,444, 445,452,453, 459, 465,
481,485,486, 490, 495,500, 501,522,523, 544,551,554, 555, 564, 566, 573, 580, 585, 587, 590, 602, 605, 609,
616,617,618,624,627,632,633, 640,641,649, 653,655,658, 661,670, 694, 699, 741

Front End Merchandiser: Wines (FEM2)

1,5,10,17,18,19, 21, 26, 31, 35, 38,41, 51, 80, 115, 130, 140, 148, 149, 150, 156, 164, 207,210,211,214, 217,
221,226, 243,248, 253,288,295,310, 311, 326, 344, 346, 360, 371, 383, 384,386,391, 397,404, 411,431,438,
443,445,452, 453,456,481, 485,486,491, 494, 495,500, 523,533,551, 554, 556, 566, 573, 580, 585, 590, 593,
624,630,631,632,641, 649, 658,668,670,671, 680,686,694, 699, 741, 751, 753, 755, 756

Front End Merchandiser: Spirits (FEM3)

1,5,10, 19, 21, 23, 25, 31, 35, 38, 130, 148, 149, 164, 198,217, 226, 228, 233, 252, 253, 279, 288, 295,310, 311,
326, 344, 346, 360, 362,371, 383, 385, 386, 391,404, 426,438,443, 445,452,481, 485, 486, 494, 495,522,523,
542,5654,555,566, 590,627,649, 658, 680, 741, 751
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WHAT’S NEW FOR PERIOD 1

New for Period 1

Promotional Programs

Feature Fixture A: In with Sparkling

New & Seasonal Fixture: In with New Rosés
Entrance Table: Spring G&T

Mini Thematic A: Give the Gift of Rum

Mini Thematic B: Wine Gifts

Mini Thematic C: In with Fruity Beers

Front Nesting Table: Premium & Standard
Middle Nesting Table: Premium & Standard
Block Pile A: Fan Faves For Game Day
Block Pile B: Juicy Spring Flavours

Block Pile C: Earn Points With Smirnoff
Block Pile D: Bacardi

New FEM 1, 2, 3 Sold Space Programs
New Beer, Cider & RTD Impulse Displays

Exterior Banners/Show Cards/Transparencies

Seasonal Banner Insert

End Aisle Backer Cards
Aeroplan Signage

SOS Name Badge Stickers
Spring Gifting

Flex Space

The Cold Room Spirits Display
Shopping Cart Sign

Ontario Wines

ON1: Go Local

ON2: Our Buyer’s Pick (VQA)
ON3: Ontario Staff Pick

Vintages

Essentials On Offer End
Wines of the Month End
LTO/Aeroplan Program
Our Buyer’s Pick

Beer

Beer Super Sale

Beer Excitement Zone
Ontario Craft Beer End Aisle

Craft Beer Imported Shelf Talkers

Beer Branded Ends
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Spirit of Sustainability

NAME BADGE STICKERS

Overview

Through the Spirit of Sustainability we are excited to be fundraising for our first ever environmental campaign in
partnership with Tree Canada & Evergreen Canada. Fundraising will be across all stores from April 14-24th in alignment
with Earth Day (April 22nd).

This campaign will be supported with Good Partner stories from the trade and funding will support a more prosperous,
sustainable Ontario.

Key Dates (April 14 - 24, 2022)

Participating Stores
All Stores

Merchandising Instructions
e Beginning April 14", encourage all team members to wear the sticker as a way to keep our Spirit of Sustainability
program top-of-mind.

* Itis designed to be affixed to the lower portion of the back of the existing name tag, and hangs down about 1.5".

Re-order Code
* Name Badge Stickers ENG (Re-order # 23P1-NT1) / BIL (Re-order # 23P1-NT2)

ASK ME ABOUT CUR

SPIRIT OF
SUSTAINABILITY

’ PROGRAMS
<Al LCBO

it
LEno e s
Pt Eomatient
ASH ME ADOUT CUIR A AT
SPIRIT OF SUSTAIMABILITY E-UﬁsTgmLEDT_ITY
FRDG_RAMS PROGRAMS

LESPRIT DE VIABIUTE

|

’ SUR LES PROGRAMMES DE
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Operational Signage

COVID-19 & SOCIAL DISTANCING

As more signage is required to communicate various messages to customers, we are setting new standards on how these
signs should be displayed. These standards will create consistency across the network and ensure customers are greeted
with similar experiences, no matter the location they visit.

Reference details on each sign, and instructions on how and where they should be placed on the Portal.

¢ Pre-Printed Store Hours Sign
* Pre-Printed Customer Capacity Sign

* QR Code Screening Sign

* Window Sign Suction Cups & Holders
e COVID-19 Notice Decal

» Exterior Springer Sign

e Black Line-Up Tape

¢ Hand Sanitizer Pumps

¢ Hand Sanitizer Pump Decals
¢ Metal Stand Sign

¢ LCBO Safe Shopping Commitment
Showcard

* Social Distancing Showcard
e Thematic Showcard

¢ End Aisle Blade Signs

e Traffic Flow Floor Decals

e “Place Items Here” Cash Desk Decal
(with updated placement direction)

¢ Plexi Shield
¢ “Stand Here” Floor Decal
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Aeroplan

LOYALTY PROGRAM (LP)

Overview

The Aeroplan loyalty program is a key initiative for LCBO and as such will be supported in all LCBO channels, including stores.
Below details the printed components that will be used for the upcoming period changeover.

Signage is to remain in place until further notice.

Participating Stores

All Stores

Signage Components & Merchandising Instructions

New Exterior Banners (English/Bilingual) P

* Displayinthe Aeroplan Exterior Banner placement outside the store. B

English Re-order# 230P-AP6 / Bilingual Re-order# 230P-AP7 S
SHOPAND T

New Front Door Decal (English/Bilingual) EARN ity
POINTS. ETACCUMULEZ

*  8X8decal should be installed on the left side of the second door. ey

English Re-order# 230P-AP10 / Bilingual Re-order# 230P-AP11
AZROPLAN & AEROPLAN

Seasonal Banner Insert (English/Bilingual)
e Continue to display the Aeroplan Seasonal Banner Insert.

Note: Signage was shipped to stores in P13.

English Re-order# 230P-AP3 / Bilingual Re-order# 230P-AP4

New End Aisle Blade Sign (English/Bilingual)
* Install the Blade Signs on every other End Aisle, beginning at End Aisle #2
(alternating with the existing COVID-19 Operational blade sign).

English Re-order# 230P-AP8 / Bilingual Re-order# 230P-AP9
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Signage Components & Merchandising Instructions

New Generic End Aisle Backer Card (English/Bilingual)
* Install the generic backer card on end aisles with Aeroplan offers.

English/Bilingual Re-order# 230P-AP5

New In-section Perpendicular Shelf Talker (English/Bilingual)
* Install the perpendicular shelf talkers in-section - throughout the store, using a
perpendicular shelf clip (PSTC201404).

¢  ShelfTalkers should be installed every 12’ on each gondola run.

English Re-order# 230P-AP14 / Bilingual Re-order# 230P-AP15

New Cash Desk Decal (English/Bilingual)
* Install the Aeroplan decal on the Cash Counter.

English Re-order# 230P-AP12 / Bilingual Re-order#230P-AP13

Name Badge Sticker (English/Bilingual)
*  Encourage all team members to wear the sticker as a way to keep our
customer loyalty program top-of-mind.

* |tis designed to be affixed to the lower portion of the back of the existing name
tag, and hangs down about 1.5

Note: The Aeroplan name badge stickers will stay up until the Spirit of
Sustainability (SOS) campaign begins on April 14%. Refer to the SOS name
badge stickers section for more details.
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P1 Bonus Aeroplan Point Product Offers (March 27 - April 23, 2022)

Signage Components & Merchandising Instructions

New Pre-Printed Bonus Aeroplan Points Shelf Talkers (English/Bilingual)
* Install the Bonus Aeroplan Points shelf talkers in-section and on applicable
displays.

BONUS AEROPLAN POINTS

STORYTELLER LAGER %
$2.95

Soropln

English/Bilingual Re-order # (23P1-ANS)

Bonus Aeroplan Points Perpendicular Shelf Talkers (English/Bilingual)
* Install the Bonus Aeroplan Points shelf talkers with the Aeroplan
Perpendicular Shelf Talkers in-section and on applicable displays, using a
perpendicular shelf clip (PSTC201404).

English Re-order # (220P-AP1) / Bilingual Re-order # (220P-AP2)

Aeroplan Points

LCBO# Description Size (mL) (March 27 - April 23)
10512 Dujardin VSOP Brandy 750 50
11573 Vodkow 750 100
13906 Unwined Smooth Rosé 750 50
15012 Northern Keep Vodka 750 200
15606 Kona Hanalei IPA 6 X 355 50
15806 Skyy Vodka 750 50
15963 Luxardo Limoncello 750 100
16833 Goldschlager 750 200
16094 Hendrick's Lunar Gin 750 150
16868 18.8 Gin Ddp 750 60
16903 Storyteller Lager 473 23
17055 Jameson Cold Brew Irish Whiskey 750 75
17536 Colio Cellar Door Series Cabernet Sauvignon 750 60
18869 Hornitos Black Barrel 750 100
19516 Smirnoff Peach 750 50
19563 Lot No. 40 Dark Oak Canadian Whisky 750 120
19773 Luna Nuda Pinot Grigio Igt Vigneti Delle Dolomiti 750 50
20082 Fantini Trebbiano D'Abruzzo Doc 1500 80
21265 Gray Jay Deluxe Canadian Whisky Ddp 750 75
21378 Jim Beam White Label Bourbon 750 50
21544 Smirnoff Pink Lemonade 750 50
22017 Smirnoff Vodka (P.E.T) 750 50
22877 Cala Rey Tempranillo-Syrah 750 15
34579 Prince Igor Extreme Vodka (P.E.T) 1140 75
38505 Smirnoff Vodka (P.E.T) 1750 120
49726 Yukon Jack 750 150
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Aeroplan Points

LCBO# Description Size (mL) (March 27 - April 23)
56622 Beefeater Dry 1750 120
83188 Fuzion Shiraz Malbec 750 85
88799 Alberta Pure Vodka (P.E.T) 750 50
90860 Kittling Ridge Kingsgate Reserve Apera 750 20
91751 Jacob's Creek Reserve Cabsauv Limestone Coast 750 80
110049 Sandbanks Estate Baco Noir VOA 750 30
119628 Lindeman's Bin 45 Cabernet Sauvignon 750 50
119800 Fuzion Chenin-Chardonnay 750 85
131391 Smirnoff Vodka (P.E.T) 1140 75
157909 Laurent Miquel Pere Et Fils Chardonnay D'Oc 750 60
175042 Girls' Night Out Pineapple Mango Tango 750 50
181388 Lindeman's Bin 95 Sauvignon Blanc 750 50
183061 Megalomaniac Homegrown Riesling VOA 750 50
187088 PJ's Original Cream (Panama) 750 50
216903 Banff Ice Vodka 1140 75
217216 Myers Planters Punch 1140 90
217273 Mumm Cuvee Napa Brut Prestige 750 100
217786 Jim Beam White Label Bourbon 1140 75
237255 Saint Clair Family Estate Sauvignon Blanc 750 100
237792 Icebox Long Island Iced Tea 1140 150
240416 Montresor Amarone Della Valpolicella Doc 750 100
242339 Alberta Pure Vodka (P.ET) 1140 75
259192 Santa Carolina Chardonnay 750 50
268375 Henry Of Pelham Riesling VOA 750 50
269985 llluminati RIPArosso Mont D'Abruzzo Doc 750 40
270439 Smithwick's Ale+ 500 10
296228 Calvados Boulard Pays D'Auge 750 100
321794 SmirnoffIce 24 X330 160
330803 Bowmore 12 Year Old Islay Single Malt 750 200
335422 Dunavar Pinot Grigio 750 10
350207 Forty Creek Copper Pot Reserve Whisky 1140 75
350397 Banff Ice Vodka 750 50
350561 Forty Creek Cream Liquor 1140 125
363457 > (V)Perrin Reserve Cotes Rhone (Dom Perrin) 750 50
369009 Pinnacle Vodka 750 150
381962 Smirnoff Green Apple Flavoured Vodka 750 50
388710 Tenuta S. Anna Prosecco Extra-Dry 750 100
401745 Russian Standard Gold Vodka 750 225
407775 Snapple Spiked Peach Tea Vodka 458 5
417576 Stock 84 Spirit 1140 150
418657 Lily Sparkling Wine VQA 750 100
440867 Honoro Vera Garnacha Monastrell Organic 750 80
447060 Deakin Estate Sauvignon Blanc 750 85
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Aeroplan Points

LCBO# Description Size (mL) (March 27 - April 23)
447953 Fireball Whisky Shooter 750 50
458679 Lindeman's Bin 40 Merlot 750 50
465849 Frontera Chardonnay 1500 100
479931 Stalk & Barrel Red Blend 750 250
483255 Casillero Del Diablo Reserva Pinot Grigio 750 80
484204 Malfy Gin Con Limone 750 90
488593 Relax Bubbles 750 60
490144 Cecchi Chianti Docg 750 60
491316 Hires Root Beer 473 5
492397 Smirnoff Ice Peach Bellini 6 X 355 40
494369 Southern Comfort (P.E.T) 200 50
510008 Luxardo Sambuca Dei Cesari 1140 100
518795 Omnipollo IPA 473 20
545392 Smirnoff Berry Blast 750 50
547646 Steam Whistle Premium Pilsner 6 X 341 60
547679 >Wodka Zoladkowa Gorzka 750 50
553917 Frontera After Midnight Dark Red Blend 750 60
573337 McClelland Speyside Single Malt 750 200
573931 Hendrick's Orbium Gin 750 150
574533 Magnotta Pinot Grigio Venture Series VOA 750 60
613950 Sogrape Vila Regia Reserve Douro 750 80
618504 Sogrape Vila Regia 1500 80
635417 The Glenlivet Captain's Reserve Single Malt Scotch 750 150
649251 Smirnoff Vodka & Soda Berry Lemon 4 X355 40
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P1-2: In with Spring

SIGNAGE GALLERY

Overview

After a long winter of staying huddled up inside, Ontarians are ready to be inspired. They want to feel connected
to what’s new—like new trends, new flavours, and new products. And, as the authority on what’s new and next
in the beverage alcohol industry, the LCBO is ready to connect Ontarians to the inspiration they’re looking for.

From fresh cocktail recipes to vibrant on-trend flavours to brand new products, the LCBO is the destination for
what’s in this spring. Let’s all get ready to send out the old and bring in the new.

IN WITH

SPRING

New Takes & Trends

Signage Ship Date
The Period 1 signage components will be shipped to stores beginning March 18, 2022,
All Period 1 Signage components are available for re-order using their corresponding re-order numbers.

If a sign component is missing or damaged, please call Customer Care Retail Field Store Support: 416-864-6787 or email
acsss@lcbo.com and quote the re-order number provided in this guide. Please have a copy of this Marketing & Product Guide
on hand for reference.

Music CD Reorder# AIM-23P1-MUSIC-CD | Music USB Reorder# AIM-23P1-MUSIC-USB
We would like to hear your comments about this Period’s music. Please provide your feedback to Customer Care Retail Field
Store Support.

Marketing & Product Guide | 11



NOTE: Signage will remain up for Period 1 & Period 2.
P1-2 Exterior Banners

Dimensions: 28"w x 45”h
Install: Exterior on building

PRIORITY OF EXTERIOR BANNERS:
€ nWith Spring

9 Aeroplan Rewards

€ shopLCBO.com

0 Image

IHWITH

SPRING

.......

1CBO - 1eBo

Re-order# Re-order# Re-order# Re-order# Re-order# Re-order#
23P1-EB1 23P1-EB2 230P-AP6 230P-AP7 23P1-EB5 23P1-EB6 23P1-EB7
(English) (Bilingual) (English) (Bilingual) (English) (Bilingual) (English &
Bilingual)
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NOTE: Signage will remain up for Period 1 & Period 2.

P1-2 Window Show Cards

Dimensions: 28"w x 45"h
Install: In the windows on the hanger.

In With Spring

i
] IN'WITH

" SPRING

Vg Pabas A Trvmshs

IHWITH

SPRING

fow Tdsin B Towmry

IN WITH

SPRING

TEMDAKCES DU

PRINTEMPS

Mow Taken & Trends

§ ot bt @l cmarmeibl

|
<

Re-order# 23P1-WSH
(English + Bilingual)

Operational Window Show Cards

Reminder: The Info Board, Responsible Service, Generic eCOMM and/or Same Day Pickup and COVID
versions are to remain displayed. Continue to display these as they are operational.

Information Board Responsible Service Generic eCOMM Same Day Pickup CoviD
HF ORMATION = =
WE SELL
RESPOMSIBLY
FOR THE G000
‘OF ONTARRD,
B G
H.I:I‘-m
[=T)
i W o ey
- el LCBO :
Re-order# 220P-INFOB Re-order# 220P-RSP1 Re-order# 220P-SC2 Re-order# 220P-SD16 Re-order# OP21-SC1
(English + Bilingual) (English + Bilingual) (English + Bilingual) (English + Bilingual) (English + Bilingual)
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NOTE: Signage will remain up for Period 1 & Period 2.

P1-2 Transparencies

Perimeter Transparency Horizontal
Vendor installed

r F
PRINTENPS o i~ ‘ e ‘ 1
In With Spring ENG/BIL eCOMM ENG/BIL Same Day Pickup ENG/BIL

Only 1 version to be displayed in store depending on service available:
eCOMM generic message OR Same Day Pickup version

Perimeter Exterior Transparency Perimeter Transparency Vertical
Transparency Square Vendor installed Vendor installed

Vendor installed Medium Vertical Transparencies

ZPRING

Tkl i
PRENTEMFS

In With Spring ENG/BIL

In With Spring Image
In With Spring ENG/BIL

ENG/BIL

9

sl

b e eComm ENG/BIL Same Day Pickup
" eCOMM ENG/BIL Same Day Pickup ENG/BIL

ﬁ' ENG/BIL ) )

Large Vertical Transparencies

PHIFTE RIS

Same Day Pickup ENG/FRE
InWith Spring  Image eCOMM
BIL BIL
Aeroplan Loyalty e e,
Seasonal Banner Insert *‘:ﬂ e
Dimensions: 20”w x 70”h :”':“ _1“1
Install: Inthe Metal Hero Banner Stand (store entrance). ==
&

Note: The Aeroplan Seasonal Banner Insert was shipped to
stores in P13 and is to remain in place until further notice.

ENG Re-order #230P-AP3
FR Re-order #230P-AP4
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P1 End Aisle Backer Cards

End Aisles 1, 2, 3A, 3B, 4A, 4B, 10 Backer Cards

23P1-BCH1 23P1-BC2
"
23P1-BC10
. w Fnurr'mnEws

EIEMS

FRUITEES

23P1-BC3
. i
TWISTS

VARIATIONS
, ¥  SURLE
.- MOUSSEUX

EA3A/B

23P1-BC4
. i? COCHTJILS
HASHUPE-
e. fr u.-c::
v COCKTAILS
FI.ISIDN
-
-
EA4A/B

End Aisles 5-20 Generic Backer Cards

NOTE: Signage will remain up for Period 1 & Period 2.

23P1-BC-GENf1 23P1-BC-GEN2

IHWITH

SPRING

tor Tk ] e

TENDANCES DU

PRINTEMPS

ar s r—

b

Generic Promo Title Generic Image A

23P1-BC-GENb5 230P-AP5
A 4
o
RER PR R POINTS-BONI
el ot nciun § LEBO.COM PPy B
LT Boon i domes s depondin. Rt hogrchota
Generic eCOMM Aeroplan Loyalty

23P1-BC-GEN3

Generic Image B

23P1-BC-GEN4

o

Generic Image C
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STORE LAYOUT

Overview
For Brand Spotlight Programs, there are three table display points and the Feature Fixture display; most stores will have one or
two display points, and some larger stores may have all displays.

ACTION: Going forward, these displays will be referred to by their respective fixture names and acronyms on
the Promo Tree:

Entrance Table/Cocktail of the Month: BS - BSE o Block Pile A (SBA): Fan Faves For Game Day
Feature Fixture: FF - FFA G Block Pile B (SBB): Juicy Spring Flavours
Front Nesting Table: BS - BSF e Block Pile C (SBC): Earn Points With Smirnoff
Middle Nesting Table/Celebration Fixture : DD o Block Pile D (XBP): Bacardi

/RAAINaEANNERRANARAANERRAN AR

e 0 O e

Store Floor Plan Example - Rectangle Layout :-il, uld L] B |

Store Floor Plan Example - Angle Layout

With the implementation of the additional Promo programs into the Promo Tree, Category Management will no longer be
allocating inventory for these programs and stores will only receive inventory based on their Default Management settings.

Therefore, it is imperative you review your Min. settings on these programs to ensure a “Ready-for-Business” level of inventory.
Please review the new Default Management screen and its’ Min. settings. If left unadjusted all the new promo programs have a
min setting of either O or 1 case which will result in the system suggesting only 1 or 2 cases. Consequently, it is essential these
are reviewed and change if required.
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SPARKLING
WINES

ARDUND THE WiORL D

FEATURE FIXTURE

In with Sparkling

Brand Spotlight (FF - FFA-A)

This is a sold program. Participation is mandatory.

Featuring popular

Key Dates (March 27 - April 23, 2022) Sparkling wines in a range
of styles, sizes and price

Participating Stores points. Products will range

Please refer to the Participation Lookup page on the Portal for information (http:/home. from $10.60 - $88.75.

Icbo.com/CustomerExperience/Pages/StoreParticipationLookup.aspx)

Signage Components
e Category Sign “In With Sparkling” ENG/BIL (Re-order # 23P1-FF1)

» Category Sign Solid Colour (Re-order # 23P1-FF2)

*  Bin Strips - solid colour (Re-order # 23P1-FF3)

*  Box Sign “In With Sparkling Cocktails” BIL (Re-order # 23P1-FF4)

*  Box Sign “Sparkling Wines Around the World” BIL (Re-order # 23P1-FF5)

*  Shelf Talkers ENG (Re-order # 23P1-FF11) / BIL (Re-order # 23P1-FF12)

Merchandising Instructions
* Please refer to the Store Layout section for inventory management of product.

*  When merchandising the participating products, please display the signage as portrayed in the planogram (see images).

* For the remaining 4ft of this fixture, stores are to merchandise Rosé products (Refer to the New & Seasonal section
for a list of Rosé products to merchandise).

* Install the category sign, bin strips and box sign.
* Install branded shelf talkers in front of the correct product on the feature fixture display and in section.

* Please maintain an impactful display throughout the duration of the promotion. In the event of stock out, increase the
facings of the best selling SKUs from the Brand Spotlight Feature.

NOTE: If you are a Bilingual designated store, install all signage with the Bilingual side of shelf talkers and category signs.

Marketing & Product Guide | 17



Participating Products

LCBO# Description Size (mL) Offers
9118 Henkell Trocken Piccolo 3X%X200 $1.50LTO
11222  Freixenet Italian Rosé 750

12023  Freixenet Prosecco Doc 750 $2.00 LTO
14884  PeleeIsland Lola Secco Sparkling VOA 750 $2.00 LTO
14955  Martini Sparkling Rosé 750

16191  Toro Bravo Sparkling Secco White 750 $1.00LTO
21381  Pink Poodle Sparkling Rosé 750 $1.00LTO
22499  Gerard Bertrand Change Merlot 750

22501  Gerard Bertrand Naturae Cabernet Sauvignon 750

22647  Asio Otus Pinot Grigio 1000

22878  3qUmbria Rosso Igt 750

24485  Gold Prosecco (Bottega) 200

24487  Ruffino Prosecco 375

24490 Champagne Victoire Brut Prestige 375

24491  Champagne Victoire Brut Rosé 375

194191 Villa Sandi Prosecco Il Fresco, Doc Treviso 375

253948 Martini & Rossi Asti 750

279455 Moet & Chandon Ice Imperial Champagne 750

284539 Trius Brut VOA 750 $3.00 LTO
384651 Martini Prosecco Sparkling 750 $2.00LTO
395384 Belaire Sparkling Rosé 750

428086 Grande Cuvee 1531 De Aimery, Cremant De Limoux 750 $2.00 LTO
467811 Ruffino Prosecco 750

515452 XOXO Pinot Grigio + Chardonnay Sparkling 750 $1.00LTO
577148 Villa Conchi Brut Seleccion 750 $2.00LTO
588053 Il Prosecco 750 $3.00LTO
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TENDANCE VINS MOUSSELUX

15 D D 0
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IN WITH NEW ROSES
TEMDAMCE VINS ROSES

Rosé SKUs

For the remaining 4ft

of this fixture, please

merchandise Rosé SKUS.

Refer to the New &

Seasonal section of
this guide for a list of

Rosé products

IN WITH NEW ROSES
TEMDAMCE VINS ROSES

Rosé SKUs

For the remaining 4ft
of this fixture, please
merchandise Rosé SKUS.

Refer to the New &
Seasonal section of
this guide for a list of
Rosé products
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LOW-SUGAR ROGE

NEW & SEASONAL FIXTURE

P1-6: In With New Rosés

-

Stores that are not participating in the Brand Spotlight Feature Program, will receive a
new category sign, box sign and shelf talkers to promote Rosé SKUs.

Seasonal Rosé wines from
around the world will be
featured for the spring and
summer season P1-6.

Key Dates (March 27 - April 23,2022)

Participating Stores
Please refer to the Participation Lookup page on the Portal for information (http:/home.
Icbo.com/CustomerExperience/Pages/StoreParticipationLookup.aspx)

Signage Components Merchandising Instructions

«  Category Sign “In With New Rosés” ENG/BIL (Re-order # 23P1-NS1) ¢ QRS refefp the Store Layout section
. . for inventory management of product.

e Category Sign Solid Colour (Re-order # 23P1-NS2)

e Bin Strips - solid colour (Re-order # 23P1-NS3)

¢ Shelf Talkers ENG (Re-order # 23P1-NS4) / BIL (Re-order # 23P1-NSb) Install the category sign , box sign and

e Box Sign “In With Low-Sugar Rosé” BIL (Re-order # 23P1-NS6) shelf talkers to promote Rosé SKUs.

e  Box Sign “In With Rosé Cocktails” BIL (Re-order # 23P1-NS7)

e Stores can merchandise their seasonal
Rosé assortment on the fixture.

4ft. Feature Fixture 8ft. Feature Fixture
IN WITH NEW ROSES IN WITH NEW ROSES

TENDANCE VINS ROSES ] | TENDANCE VINS ROSES
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Participating Products

LCBO# Description Size (mL) LCBO# Description Size (mL)
Pelee Island Bella Sparkling Pinot Noir 23757 S De LaSablette - Coteaux Varois Rosé 750
11597 Rosé VOA 750
ose 23758  Aveleda Fonte Rosé 750
13245 Argento Rosé 750 23759  Les Jamelles Clair De Rosé 750
13488  Perrin Studio By Miraval 750 ; i
, 93760 Dopplo Passo Primitivo Rosato Igt 750
13497  Grand Sud Rosé 1000 Puglia
13522  Gran Passione Rosato Igt Veneto 750 23805  Cupcake Light Hearted Rosé 750
13548 Chat.eau De Berne Romance Igp 750 94080 Jacob's Creek Moscato Rosé Lower 750
Mediterranee Sugar
Jackson-Triggs Proprietors Selection 24084  Kim Crawford llluminate Rosé 750
13907 : . 750
Light Rosé 24085 Santa Carolina Reserva Rosé 750
14145  Toro Bravo Shiraz Garnacha Rosado 750 24086  Smoky Bay Rosé 750
14867  Sandbanks Summer Rosé VOA 750 24087  Republic Of Pink Rosé 750
15568  Listel Gris Rosé 750 24088 Villa Maria Sauvignon Blanc Blush 750
17901 Botter Oggi.Pinot Grigio Rosato Doc 750 24971 Good Natured Rosé VOA 750
Delle Venezie Speck B F. Tree The M Wid
peck Bros. F. Tree The Merry Widow
18485  Stel + Mar California Rosé 750 24972 o ceVOA g 750
18486  Bread & Butter Rosé 750 24973  Offshore Hang Ten Rosé VOA 750
18528 Jacob's Creek Reserve Rosé 750 48819 V) Cabernet Rosé (Creekside) 750
19062 Sandbanks Sparkling Rosé VOA 750 164343 The Beachhouse Rosé 750
19667  La Baume Rosé 750 480467 Radio Boka Rosé Vdt Castilla 750
20188  Maison No 9 750 483040 Francois Dulac Cotes De Provence 750
20359 20 Expression Cabernet Franc Rosé 750 639513 Lab Rosé Lisboa Vr 750
21623  Freixenet Roseé Igt 750 639856 Megalomaniac Homegrown Rosé VOA 750
23745  Campo Viejo Crisp Rosé 420 642884 D'Ont Poke The Bear Rosé VOA 750
03755 asquaRomeo &Juliet Pinot Grigio 750 647149 Calvet Rosé, Languedoc Aop (Pouch) 1500

Rosé
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Brand Spotlight (BS-BSE)

ENTRANCE TABLE

Cocktail of the Month: Spring G&T

This is a sold program. Participation is mandatory.

Participating Stores

Key Dates (March 27 - April 23, 2022)

Please refer to the Participation Lookup page on the Portal for information (http:/home.lcbo.com/CustomerExperi-

ence/Pages/StoreParticipationLookup.aspx)

Participating Products

LCBO# Description Size (mL) Offers

16608  Aviation Gin 375

21996  Aviation Gin 1750 $3.00LTO

129940 Aviation Gin 750 VA: Fever Tree 4-Pack Elderflower Tonic

Value-add: Fever Tree 4-Pack Elderflower Tonic with the purchase of 129940
Aviation Gin. The supplier will be providing the value-add to all participating stores

for the start of the promotion. If stores run out, they should contact their Agent

representative for additional stock.

t

Merchandising Instructions

* Please refer to the Store Layout section for inventory management of product.

The Gin & Tonic takes a
stroll through a spring
garden with muddled
cukes and mint, which
add both flavour and a
subtle green hue. Any

citrusy, juniper-forward
gin will work well here
including Aviation Gin.

For another element from

he garden, try Fever Tree
Elderflower tonic water.

* Please review your floor plan and ensure the fixture is by the entrance of your store. Please be mindful of which table

you have and merchandise accordingly.

* Merchandise the participating products according to the planogram.

* Install the table sign.

* Merchandise the pre-printed shelf talkers in front of participating products.

* Install the recipe and value add shelf talkers on the entrance table display and in section.

* Add cut cases around the table to bring volume of product out onto the floor.

Signage Components
e Square Entrance Table Sign
ENG (Re-order # 23P1-ET1) / BIL (Re-order # 23P1-ET2)

* Round Entrance Table Sign
ENG (Re-order # 23P1-ET3) / BIL (Re-order # 23P1-ET4)

e Shelf Talkers
ENG (Re-order # 23P1-ET5) / BIL (Re-order # 23P1-ET6)

* Recipe Shelf Talkers
ENG (Re-order # 23P1-ET7) / BIL (Re-order # 23P1-ET8)

e  VAPerp Shelf Talkers
ENG (Re-order # 23P1-ET9) / BIL (Re-order # 23P1-ET10)
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Planogram - Square Table
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Spirits (MI-A)

MINI THEMATICA

Give the Gift of Rum

This is a sold program. Participation is mandatory.

Key Dates (March 27 - April 23,2022)

Participating Stores
Please refer to the Participation Lookup page for information (http:/home.lcbo.com/
CustomerExperience/Pages/StoreParticipationLookup.aspx)

Participating Products

| . (0
g\ GIFT OF RUM
b OFFRLT DU

RHUM EN
CADEAL

This Period we are featuring
a selection of aged amber/
dark rums. Products will be

featured on display along
with the new Spring
gift bags.

LCBO# Description Size (mL) Offers

14354  Appleton Estate 8 Years Old Reserve 750
53140  Havana Club 7 Years Old 750  $3.00LTO : ——— :
60608  ElDorado 12 Year Old Rum 750  $3.00LTO "
64659  Captain Morgan Private Stock Rum 760  $1.00LTO ::: Ay ﬁ "'
158014 Flor De Cana Centenario 12 Rum 750 $3.00 LTO H H
369793 Mount Gay Eclipse Rum 750  $2.00LTO 99 ¢, . ¥ m
492520 Bacardi 8 Year Old Reserva Gold Rum 750 é?t?fgzgitsrgsﬁfso 200 mL =.=.= aij m bt |
633271 Gosling's Bermuda Black Seal Rum 750  $2.00LTO v 1l
646729 Bumbu Craft Rum 750 ] i

Signage Components
* Category sign: Short ENG/BIL (Re-order # 23P1-MTA1)

* Backer card: ENG/BIL (Re-order # 23P1-MTA2)
e Shelftalkers: ENG (Re-order # 23P1-MTA3) / BIL (Re-order # 23P1-MTA4)

Merchandising Instructions
* Merchandise participating products according to the planogram.

" ETFT DF RL,IM
4 OETRLI 04
RHUM EM
CADEAL
ﬂ’ -4

* Install category sign and pre-printed shelf talkers in front of each participating product. ACTION: Stores with regular

*  Merchandise gift bags on each shelf of the fixture. Please refer to the planogram.

e Ifastore chooses to bring in additional inventory to support the program, the
“1-in/1-out” rule DOES NOT apply. If a store chooses to list a featured product
AFTER the promotional Period has concluded, the “1-in/1-out” rule DOES apply.
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end aisle will need to install
the backer card in the backer
card frame.




WINE GIFTS

FOoR PR

Wines (MI-B)

LS Cln Emdareies,
PERTAMEEEY

MINITHEMATICB

Wine Gifts for Spring Celebrations '

This is a sold program. Participation is mandatory.
This Period we are featuring a
selection of premium red, white
and rosé wines that are no fail

Key Dates (March 27 - April 23,2022)

. . solutions to bring to Spring
Participating Stores celebrations. Products will be
Please refer to the Participation Lookup page for information (http://home.lcbo.com/ featured on the display along
CustomerExperience/Pages/StoreParticipationLookup.aspx) with the new Spring gift bags.
Participating Products

LCBO# Description Size (mL) WINE G £ M PN CELEBRAT NS
14882  Saintly Rosé VOA 750 5 G N ERES
21224  Albert Bichot Macon Villages Aoc Chardonnay 750 Wit o \4
22197  Jacob's Creek Double Barrel Cabernet Sauvignon 750 55 ;\: ;\: A
35170 Pascual Toso Malbec 750
234369 Apothic Red 750 111 i i
270363 Castillo De Almansa Reserva, Almansa 750 rw s :ﬁﬁ
307769 Roséhall Run Pinot Noir VQA 750 ?'"*” ! :
506519 Cesari Mara Valpolicella Ripasso Superiore Doc 750 pf ﬁf pf v v 11}
522730 Strewn Chardonnay Barrel-Aged VQA 750 i i m
e &Y | i
Signage Components = WINE GIFTS
* Category sign: Short ENG/BIL (Re-order # 23P1-MTB7) ﬂ
DU VI EM
» Backer card: ENG/BIL (Re-order # 23P1-MTBS) | L
e Shelftalkers: ENG (Re-order # 23P1-MTB9) / BIL (Re-order # 23P1-MTB10) ‘F
.. . - 4 P
Merchandising Instructions
e =——|

* Merchandise participating products according to the planogram.
ACTION: Stores with regular
end aisle will need to install

the backer card in the backer
* [fastore chooses to bring in additional inventory to support the program, the card frame.

“1-in/1-out” rule DOES NOT apply. If a store chooses to list a featured product
AFTER the promotional Period has concluded, the “1-in/1-out” rule DOES apply.

* Install category sign and pre-printed shelf talkers in front of each participating product.
*  Merchandise gift bags on each shelf of the fixture. Please refer to the planogram.
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Beer (MI-C)

MINI THEMATICC

In With Fruity Beers

This is a sold program. Participation is mandatory.

Key Dates (March 27 - April 23,2022)

Participating Stores

e FRUITY BREWS
_ o e

TERLSTE

BIERES
FRUITEES

This Period we are featuring
a selection of fruity beers
that are a perfect match for
spring entertaining.

Please refer to the Participation Lookup page for information (http:/home.lcbo.com/

CustomerExperience/Pages/StoreParticipationLookup.aspx)

Participating Products

LCBO# Description Size(mL) LTO Supplying Source / Distributor
16465 Ace Hill Low-Cal Mexican Lager (LCBO Warehouse) 4 X 355 LCBO Warehouse

20427 Amsterdam Hazii Imperial IPA (3842) 473 3842 - Amsterdam Brewing Company
25047 Muskoka Drifter (LCBO Warehouse) 473 LCBO Warehouse

25075 Cowbell Brewing Co. Smooth Sailing Light Lager (458) 473 458 - Cowbell Brewing Co.

25096 Bench Brewing Hopsters IPA (798) 473 798 - Bench Brewing Company
25099 Collective Arts Daily Forecast (LCBO Warehouse) 473 $0.20 LCBO Warehouse

243741  Cameron's Lager (413) 473 413 - Cameron's Brewing Co.
980081  Steam Whistle Premium Pilsner (6577/275/TBS) 6x 355 ooaT - Steam ViPistle Brewing
514935  Flying Monkeys 12 Minutes To Destiny (6309) 473 $0.20 6309 - Flying Monkeys Craft Brewery

Signage Components
e Backer card ENG/BIL (Re-order# 23P1-BC10)

Merchandising Instructions
* Merchandise participating products according to the planogram.
* Install the backer card and pre-printed shelf talkers in front of each
participating product.

* Ifastore chooses to bring in additional inventory to support the program,
the “1-in/1-out” rule DOES NOT apply. If a store chooses to list a featured
product AFTER the promotional Period has concluded, the “1-in/1-out”
rule DOES apply.
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Brand Spotlight (BS - BSF)

FRONT NESTING TABLE

Premium Flight (Ciroc) + Standard Flight (Tanqueray & Ketel One)

This is a sold program. Participation is mandatory. Key Dates (March 27 - April 23, 2022)

Participating Stores
There are TWO flights of stores during P1. Please ensure you display the participating products and signage that your
store is grouped in:

Flight A Premium (Ciroc)

Ciroc:
1,10,19, 21, 31, 38, 41,51,83,102, 115, 130, 148, 149, 150, 156, 164, 187,217,243, The premium flight will
253, 288, 310, 326, 346, 367, 371, 390, 391, 393, 394, 398, 404, 407,411, 412,417, showcase a variety of
437,438, 445, 453, 485, 486, 495, 497, 499, 500, 511, 523, 5654, 556, 573, 580, 585, Ciroc flavours such as
590,619,623,624,630,631,632, 641,643,649, 658,670,699, 702,741,776 Summer Citrus, tropical

Mango, Coconut,
Pineapple, crisp Apple,
juicy Peach, Red Berry,

Flight B Standard (Tanqueray & Ketel One) and the limited edition

29,93, 44,55, 74, 82, 90, 106, 145, 195, 198, 227, 250, 263, 269, 279, 287,298,325,  Watermelon. Simply add
320, 334, 351, 350, 373, 378, 385, 392, 401, 416, 436, 459, 489, 490, 501, 522, 542, soda and garnish with a
545, 575, 579, 587, 602, 61 8, 627, 633, 640, 652, 653, 655, 661, 667, 698, 703, 748 Comp|ementary flavour.

Signage Components
* Table Sign Large ENG (Re-order # 23P1-FNT1) / BIL (Re-order # 23P1-FNT2)

* Table Sign Small ENG (Re-order # 23P1-FNT3) / BIL (Re-order # 23P1-FNT4)

e Premium Shelf Talkers Tanqueray & Ketel One:
ENG (Re-order # 23P1-FNT15) / BIL (Re-order # 23P1-FNT16) Fresh citrusy and

+ Standard Shelf Talkers bc_)ljcanlcals ﬂaVOC‘lJrKS ftrolm
ENG (Re-order # 23P1-FNT25) / BIL (Re-order # 23P1-FNT26) anqueray and ete

One make simple spring
» Standard VA Perp Shelf Talkers cocktails. Bonus VA of

ENG (Re-order # 23P1-FNT27) / BIL (Re-order # 23P1-FNT28) either Schweppes Soda
Water or Tonic.

Merchandising Instructions
e Referto the Store Layout section of the guide for inventory management of the
product.

* Merchandise the participating products according to the planogram.
* Install the table sign and value adds.

* Merchandise the pre-printed shelf talkers in-section and on the table.
* Install the value-add shelf talkers in the bin strip channel on the table.
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Participating Products

Flights LCBO#  Description Size (mL) LTO Offers
14730 Ciroc Mango 750
19517  Ciroc Summer Citrus 750
334110 Ciroc Red Berry 750
) ] 334128 Ciroc Peach 750 $3.00 Value-add:
Flight éirpo"fm'“m 381228 Ciroc Coconut 750 Stir Spoon
417295  Ciroc Original Unflavoured 750  $3.00 (rep-applied)
446823 Ciroc Pineapple 750
481614 Ciroc Apple 750
662379 Ciroc Watermelon 750
2691 Tanqueray London Dry Gin 750
96263  Tanqueray London Dry Gin 1750 Value-add:
X 6pk Schweppes Tonic
216721 Tanqueray London Dry Gin 1140 $1.00 (near pack)
Fliaht B Standard 600163 Tanqueray No. Ten Gin 750 $5.00
1 anaar
9 358184 Tanqueray Rangpur Gin 750 $2.50
Tanqueray 573956 T: Flor De Sevill 750
anqgueray Flor De Sevilla
GiRetelOne : : Value-add:
640920 Ketel One Botanical Cucumber And Mint 750 $2.00
6pk Schweppes Soda
640995 Ketel One Botanical Peach And Orange 750 $2.00 (near pack)
Blossom
645499 Ketel One Botanical Grapefruit And Rosé 750 $2.00

Value-add: The supplier will be providing the value-add to all participating stores for the start of the promotion. If stores
run out, they should contact their Agent representative for additional stock.

Product note: 22454 Tanqueray Blackcurrant Royale 750 mL may be merchandised on the Tanqueray & Ketel One Front
Nesting Table at the manager’s discretion.
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7Ft Nesting Table Planogram (For stores that have end tables)

Premium Fllght Top View (Back)
Facings: Facings: Facings:
5x8 5Xx8 5x8
+334128 +381228 +19517
Facings: Facings: Facings:
6x8 6x8 6%8
+14730 +381228 +446823
. Facings: Facings: Facings: Facings: -
Facings: 6x3 6x3 6X3 6x3 Facings:
T i +334110  +334128  +19517  +662379 6x8
+417295 +481614
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+417295 6x3 6x3 6x3 6x3 +481614
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Front & Back View
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5X8 5x8 5%8
+334128 +381228 +19517
Top View (Front)
Standard Flight
- il
E. E Top View (Back)
Standard VA Shelf Talkers Facings: Facings: Facings:
4%9 4x9 4%9
+358184 +573956 +2691
Facings: Facings: Facings: Facings: Facings:
5x9 1X6 5x9 1X6 5X9
+645499 VA +640920 VA +640995
. Facings: Facings: Facings: Facings: Facings: _—
Facas: 6x2 x9  6x2 9 6x2 F"‘acg‘sgs'
4916791 +2691 VA +600163 VA +358184 496263
Facings: Signage Facings:
4x6 Facings: Facings: Facings: Facings: Facings: 3X5
+216721 6X2 1X9 6X2 1X9 6X2 +96263
+2691 VA +600163 VA +358184
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4x7 1X6 4X7 1X6 4x7
+573956 VA +600163 VA +573956
Facings: Facings: Facings:
4x7 47 4x7
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Back View

Top View (Front)
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7Ft Nesting Table Planogram (For stores that do not have end tables)

Premium Flight Top View (Back)
Facings: Facings: Facings:
5x8 5x8 5%8
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= £ ep
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Signage
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5Ft Nesting Table Planogram (For stores that have end tables)

Premium Flight Top View (Back)
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Top View (Front)
Standard Flight
T
b
s
SIIFETLE  Aldesaes
==
Standard VA Shelf Talkers Top View (Back)
\ e R . .
Facings: Facings: Facings:
LA AL B 3%9 3x9 3x9
ERB55 +645499 +640920 +640995
Facings: Facings: Facings: Facings: Facings:
3x9 1x4 3%9 1X4 3%9
+645499 VA +640920 VA +640995
ETIETRT : o | Facings: Facings: Facings: Facings: Facings:
& & ajxgs' 5x2 5x2 5x2 32;2595'
4216721 +2691 +600163 +358184 +96963
Front View Facings: Signage Facings:
4X5 Facings: Facings: Facings: 4Xx5
+216721 5x3 5x3 5x3 +96263
+2691 +600163 +358184
Facings: Facings: Facings: Facings: Facings:
2X7 1X4 3x7 1X4 X7
+573956 VA +600163 VA +573956
Facings: Facings: Facings:
2X7 3x7 2X7
+573956 +600163 +573956

Back View

Top View (Front)
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5Ft Nesting Table Planogram (For stores that do not have end tables)

Top View (Back)

Premium Flight
Facings: Facings: Facings:
3%8 3x8 3x8
+334110 +381228 +19517
Facings: Facings: Facings:
3x8 48 3x8
+14730 +381228 +446823
Facings: Facings: Facings: Facings:
4%4 4%3 4%3 4%x4
+417295  +334110 4334128 +481614
Signage
Facings: Facings: Facings: Facings:
4%4 4%3 4%3 4x4
+334110 4334128 +19517  +662379
Facings: Facings: Facings:
3x8 4%8 3x8
+14730 +381228 +446823
Facings: Facings: Facings:
Front View Back View 3x8 3x8 3%8
+19517 +381228 +334110
Top View (Front)
Standard Flight
Top View (Back)
Facings: Facings: Facings:
2X9 3x9 2X9
+645499 +640920 +640995
Facings: Facings: Facings: Facings: Facings:
3x9 1x4 3%9 1x4 3x9
+645499 VA +640920 VA +640995
Facings: Facings:
4%9 4X2
+2691 +358184
Facings: Facings:
1 Front View 3%8 Signage 2X7
+216721 +96263
Facings: Facings:
4%3 4X3
+2691 +358184
Facings: Facings: Facings: Facings: Facings:
2x7 1x4 3x7 1x4 2X7
+573956 VA +600163 VA +573956
Facings: Facings: Facings:
3x7 3x7 3x7
+573956 +600163 +573956
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Fax FavEs FoR

Display Program (BP-SBA) P
BLOCKPILEA

Fan Faves For Game Day )

This is a sold program. Participation is mandatory. Key Dates (March 27 - April 23, 2022)

Participating Stores

Please refer to the Participation Lookup page on the Portal for information Baseball season is back! Get
(http://home.lcbo.com/CustomerExperience/Pages/StoreParticipation- ready for game time with
Lookup.aspx) Budweiser, Bud Light, Michelob

and Mill Street. Signage
will remain in place from P1

P1 Participating Products (products/offers will change in P2) D, e A

LCBO# Description Size (mL) Offers will be updated in P2.
25078  Mill Street Blue Wave (1950) 473

284562 Michelob Ultra (275) 473 $0.20 LTO

311779 Bud Light (275) 6Xx473  $1.00LTO

311787 Budweiser (275) 6X473 VA

496968 Michelob Ultra (275) 6X473

905976 Budweiser(275) 473 $0.20 LTO

908665 Bud Light (275) 6 X 355

Value-add/Dump Bin Merchandiser: Purchase two
6-packs of Budweiser (311787 | 6 X 473 mL) and receive
afree Blue Jays hat. The supplier will be providing the VA
and dump bin merchandiser to all participating stores for
the start of the promotion. If stores run out, they should
contact their Agent representative for additional stock.

Signage Components

* Pole Toppers . NOTE: Participating stores
ENG (Re-order #23P1-BPA1) / BIL (Re-order # 23P1-BPA2) o with limited floor space

e Cut Case Backer Card ha\ﬁ; b'e(:ln Selelcted _Il:_fsed
ENG (Re-order # 23P1-BPA3) / BIL (Re-order # 23P1-BPA4) ontheiriloor plans. [hese

stores will receive a branded
e Riser Wrap - solid colour (Re-order # 23P1-BPAb) backer card instead of Block
e  Pricer Cards

Pile signage to display.
ENG (Re-order # 23P1-BPA7) / BIL (Re-order # 23P1-BPA8) Select a discretionary
e ShelfTalkers

end that is closest to the
entrance of the store to
ENG (Re-order # 23P1-BPA9) / BIL (Re-order # 23P1-BPA10)
e EndAisle Backer Card BIL (Re-order # 23P1-BPA11)

display this program.

Blockpile A ‘

Merchandising Instructions
e Note: Signage will remain in place from P1 through to P2. Products/offers will be updated in P2.

* Please refer to the Store Layout section for inventory management of product.

* Merchandise the participating products according to the planogram.

* Install the pole topper sign, riser wrap and pricer cards.

*  Merchandise the dump bin on the floor next to the participating product (311787 | Budweiser |6 X 473 mL).
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Y

Display Program (BP-SBB) — il

SAVELIES,

FRUITE

BLOCKPILEB ( PRNTAERE

Juicy Spring Flavours

This is a sold program. Participation is mandatory.

Juicy Spring Flavours!
Check out ourincredible
selection of RTD mixed
packs, in a variety of

Key Dates (March 27 - April 23, 2022) B R

IMPORTANT NOTE: Please refer to the Store Layout section for inventory
management of product.

Participating Stores

Please refer to the Participation Lookup page on the Portal for infor-
mation (http:/home.lcbo.com/CustomerExperience/Pages/Store-
ParticipationLookup.aspx)

Participating Products

LCBO# Description Size (mL) ;
15004 Twisted Tea Mix 12%X 355 o
15311 Cottage Springs Weekender Mixed Pack 8% 355 b7
19139 Smirnoff Vodka & Soda Rosé Variety Pack 12 X 355 :é" ;
19357 Social Lite Mixed Pack 12X 355 ﬁ
21938 White Claw Variety Pack 12 X 355 iy

Signage Components
e Pole Toppers ENG (Re-order #23P1-BPB1)
BIL (Re-order # 23P1-BPB2)

e Cut Case Backer Card ENG (Re-order # 23P1-BPB3)
BIL (Re-order # 23P1-BPB4)

* Riser Wrap - solid colour (Re-order # 23P1-BPB5) 9, = NOTE: Participating stores

«  Pricer Cards ENG (Re-order # 23P1-BPB7) o B S
BIL (Re-order # 23P1-BPES) . ‘{_',, on their floor plans. These

*  ShelfTalkers ENG (Re-order # 23P1-BPB9) d = ‘_E_;%_: @ stores will receive a branded
BIL (Re-order # 23P1-BPB10) (0 5757 00 backercardinstead of Block

«  EndAisle Backer Card BIL (Re-order # 23P1-BPB11) S E51e0 Ml Pile signage to display.

SR oo gl Select adiscretionary

L.t E5euss mll endthatis closest to the
Merchandising Instructions L. Ei=ste Ml entrance of the store to
ey Winy W) Illl . q
* Merchandise the participating products according to the = 'i*ij"" ‘j’%‘" display this program.
lockpile B
planogram.

* Install the pole topper sign and riser wrap.
* Merchandise the pricer cards in front of the participating products.
* Install the shelf talkers in front of the participating products in section.
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EARN POINTS ‘

WITH SHIRHDOFF

BLOCK PI LE C ACCUM&%EEIENEE POINTS

Earn Points with Smirnoff LB | AZROPLAN &

Display Program (BP-SBC)

This is a sold program. Participation is mandatory.

IMPORTANT NOTE: Please refer to the Store Layout section for inventory Earn Aeroplan Bonus
management of product. Points when you stock
up on spirits for classic
cocktails.

Key Dates (March 27 - April 23,2022)

Participating Stores

Please refer to the Participation Lookup page on the Portal for infor- ( & ( &

mation (http:/home.lcbo.com/CustomerExperience/Pages/Store- ExsiponTs | Eamsi oS\
ParticipationLookup.aspx) ACCUMULEL DES PORRITS ACEUMLED BES POTS
Participating Products .A;L‘i i : AL I‘L*‘A‘-&“
LCBO# Description Size (mL) Offers ' ¥ "“?? (] oy P i—-—-*‘%_"- L L i
21544  Smimoff Pink Lemonade 750 50 APP ;;;!u; FEd V== R .u aaai,
22017  Smirnoff Vodka (P.ET) 750 50 APP TTHT i ELUEEET T T hketohy
38505  Smirnoff Vodka (P.E.T) 1750 120 APP ;::!tti it

131391 Smirnoff Vodka (P.E.T) 1140 75 APP AT EE

545392 Smirnoff Berry Blast 750 50 APP

Signage Components

* Pole Toppers ENG (Re-order #23P1-BPCH1)
BIL (Re-order # 23P1-BPC2)

¢ Cut Case Backer Card ENG (Re-order # 23P1-BPC3)
BIL (Re-order # 23P1-BPC4) —

¢ Riser Wrap - solid colour (Re-order # 23P1-BPC5) l |

e Pricer Cards ENG (Re-order # 23P1-BPC7)
BIL (Re-order # 23P1-BPC8)

NOTE: Participating stores
with limited floor space
have been selected based
e on their floor plans. These
1 R ““l stores will receive a branded

¢ Shelf Talkers ENG (Re-order # 23P1-BPC9) snse_---- BBB8 |, cker card instead of Block
BIL (Re-order # 23P1-BPC10) . J Pile signage to display.
*  EndAisle Backer Card BIL (Re-order # 23P1-BPC11) mo= IIEIT DL, Selectadiscretionary
BRI 17 endthatisclosesttothe

--==== ¥¥¥ entrance of the store to
display this program.

Merchandising Instructions
* Merchandise the participating products according to the
planogram.

Blockpile C - Spirits.

* Install the pole topper sign, backer card and riser wrap.
e Merchandise the pricer cards in front of the participating products.
* Install the shelf talkers in front of the participating products in section.
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Display Program (XBP)

BLOCKPILED

Bacardi

This is a sold program. Participation is mandatory.

Key Dates (March 27 - April 23,2022)

Participating Stores

1,15,21,22,31,38,115,130, 148, 149, 154, 156, 164,171, 187, 195, 198, 226, 243,
253,263, 288, 329, 334, 346, 360, 371, 385, 390, 393, 394, 404, 412,437,438, 443,
445,452, 486,499, 500, 523, 545,573,590,619,623,630,631,632,641,698, 703,
741,776

Participating Products

Sustainability Message from
the Bacardi Brand Family
with $1.00 donation to Tree
Canada for every bottle sold.
Necktag will communicate
sustainability message:
Bacardi spirits are made
with 100% sustainability
ingredients.

LCBO# Description Size (mL) Offers

117 Bacardi Superior White Rum 750

34595  Patron Silver Tequila 750 Necktag: $1 Donation to Tree Canada for every bottle sold during
95935  Grey Goose Vodka 750 promotion period.

316844 Bombay Sapphire London Dry 750

Signage Components
*  Printed Corrugate structure - supplied by Agent

¢  PricerCard g e 1o
ENG (Re-order # 23P1-BPD1) bk
BIL (Re-order # 23P1-BPD2)

Y INRINAELE INGREDINNTE,
| WOl SUE GAEBEME TO TOW.

Merchandising Instructions
*  The supplier will deliver and assemble the merchandiser
by the start of P1.

* Merchandise the pricer card in front of the
participating products.

7 = RauRE f
—— }
L. SUNTRIMARLE ENGEIDRINTL,
|| "hoM DOR GARDINS TO T

¢ | o

Kie-

Liom
3

=

il
1
] LLLL ¢

1, :
Lhrp e
J 4 = =
1ol f -
B I= -
! "3
= G
&
—
A - 3
|I: "‘—d i1 G <
-~ i e

Supplied by Agent
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Display Program

BLOCKPILE

Great Value Beer (April 14 - 16)

From April 14-16, No Name Beer will retail for $6.60 (6 X 341 mL) while quantities last. Product may be featured in section
or on a Block Pile display in select stores.

Key Dates (April 14 - 16,2022)

Participating Stores
Please refer to the Participation Lookup page on the Portal for information (http:/home.lcbo.com/CustomerExperience/
Pages/StoreParticipationLookup.aspx)

Participating Products

LCBO# Description Size(mL) Was Now Save EEE‘ER
110320 No Name Beer 6 X 341 $9.90 $6.60  $3.30 L
Tlﬂ;l-*ﬂll.lﬂl

Signage Components
* Pole Toppers ENG (Re-order #23P1-BPE1) / BIL (Re-order # 23P1-BPE2)

= =
* CutCase Backer Card 1 o
ENG (Re-order # 23P1-BPE3) / BIL (Re-order # 23P1-BPE4) i Eg Eg Eg
* Riser Wrap - solid colour (Re-order # 23P1-BPEDb) % é’ . ﬂ =
¢ Pricer Cards ENG (Re-order # 23P1-BPE7) / BIL (Re-order # 23P1-BPES) - o “%
e Shelf Talkers ENG (Re-order # 23P1-BPE9) / BIL (Re-order # 23P1-BPE10) Eﬁ ) §§ E'.E - _§§ =
e EndAisle Backer Card BIL (Re-order # 23P1-BPE11) s = 5B e
By HH
. . §;m 0 E
Merchandising Instructions Lf =08 =88 w 29 =
e Product will be force-allocated to participating stores.
NOTE: SKU is available for all stores to order. ‘ﬁ EE EE E'ﬁ
* Product may be featured in section or on a Block Pile display in select stores. h = QF -

* Use the cut case backer card to build a display with the participating product.
* Merchandise the pricer card in front of the participating product.
* Install the shelf talkers in front of the participating product in section.
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Brand Spotlight (DD)

MIDDLE NESTING TABLE/CELEBRATION FIXTURE

Premium Flight (California Wines) + Standard Flight (Vintages Essentials)

This is a sold program. Participation is mandatory. Key Dates (March 27 - April 23,2022)

Participating Stores
There are TWO flights of stores during P1. Please ensure you display the participating products and signage that your
store is grouped in:

Flight A Premium (California Wines) California Wines:

1,4,10, 15,17, 19, 21, 31, 38, 41,51, 83, 102, 115, 130, 148, 149, 150, 156, 164, T:‘]e premi“g“;.'ight.‘”,i”
187,191,211,217,221,226, 243, 253,288, 310, 326, 344, 346, 367, 371, 383, 390, mf)s‘t’wgazlear Er'a‘:(;‘s"aaid
391,394,397, 398,404,407, 411,412,437, 438, 443, 445, 457, 485, 486, 491, 497, Rl e

speak to the wine region’s
499,500,511,523, 536,551, 554, 556, 566, 569, 573, 580, 585, 590, 619, 623, 624,

leadership when it comes
630,631,632,634, 641, 643,649,658,670, 686,694, 699, 702,741,776 to sustainability.

Flight B Standard (Vintages Essentials for Spring Brunch) Vintages Essentials for
29,95 44,55, 65,74,82,90,106,171, 195, 198,209, 227, 228, 233, 250, 252, 263, Spring Brunch:
979,298,300, 329, 334,351, 359, 361,373, 378,381,385, 401,427, 436, 459, 470, The standard flight will
489,490,501,522,542,575,579,587,602, 